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INVENSITY

We are an innovation and technology consultancy with an international 

orientation. We support our customers with individual solutions for technological

challenges throughout the entire development process.

Our customers are mainly from the high-tech industry, including automotive and

transportation, aerospace, medical technology, energy and telecommunications. 

We have offices in Germany (Hamburg, Düsseldorf, Wiesbaden, Stuttgart, 

Munich), Spain (Barcelona), the Philippines (Manila) and the USA (Detroit, MI). 

Your application

If you share our passion for technology, 

apply now with your CV, your relevant 

certificates and, if applicable, your

current work/residence permit: 

career@invensity.com

Any questions? +49 611 504 754 0

start.invensiting.com

Communication Department

Working Student

Student

Wiesbaden, München, Stuttgart, 
Düsseldorf, Hamburg

(all genders)

• You are an enrolled student at a university and have 

already gained initial experience in market research and / 

or in academic work

• You are characterized by an independent and careful 

way of working and efficient work organization

• You are a team player who is creative, sociable, has 

good communication skills and is quick to grasp

• You are familiar with MS Office programs, especially 

PowerPoint and Excel

• You have business fluency in German and advanced 

English language skills, both spoken and written, as well 

as text and spelling confidence

• You will gain valuable, practical, and professional 
experience in the field of marketing by working on 
operational and strategic tasks in market research.

• You are responsible for the qualitative and quantitative 
data acquisition and evaluation of target groups, market 
and competition information 

• You are in personal exchange with our customers from 
the technology sector

• You prepare your results visually and create reports and 
presentations for (top) management and other 
stakeholders in order to create a decision-making basis 
for the further development of our marketing activities

• You act as an interface between internal business units 
and thus gain an insight into different company areas and 
activities

Market Research


